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Style is Paramount
o Ian Schrager enterprise has embraced the masses. He cate rs exclusively to the stylish, the chic, those
with attitude. Anyone can prostrate
himself to the rich, but in Schrager's
world-formerly nightclubs, currently
hotels-the target is the ultra-cool.
Schrager's most recent bull's-eye is
Paramount, a 610-room, 20-story hotel off
Times Square never preceded by the or followed by hotel. T here is no sign marking the
hotel, but this has proved to be no impediment to the cognoscenti. Occupancy is 97
percent.
Every detail of Paramount comes under
the scrutiny of Schrager and designer
Phillipe Starck. Roses sprout from slots in
the foyer's marble walls. E levators are
bathed in hues of emerald, ruby, and amber.
Massive reproductions of Vermeer's Lacemaker loom over beds.

No vestige of Holiday Inn neutrality infects the gasp-producing "hotel as theater"
Paramount lobby. The "oasis of sensuous
Venetian stucco, jaunty and angular chairs,
and a 2,000-square-foot wall covered with
platinum-gold leaf," the New York Times reported, is such a statement that "it is safe to
say hotel lobbies will never be the same."
As if that weren't enough, Paramount's
children's playroom was designed by the
man who gave us Pee-wee's Playhouse, and
Madonna's personal trainer gave advice on
how to run the gym.
Schrager prefers Paramount employees
have no hotel experience. But like every
other design element, they must look just
so. A Hollywood casting agent recruited the
staff, all of whom wear black doublebreasted suits and white T-shirts, and
resemble models in a Calvin Klein ad.
Paramount is the third Manhattan hotel
that Schrager, a 1968 graduate of SU's
College of Arts and Sciences, purchased and
developed. He attributes his success to his
experience running nightclubs, where he

learned the grave importance of attending
to detail. just as his hotels are now the hotels,
in the late seventies and early eighties his
disco meccas Studio 54 and Palladium were
the clubs. With his late partner and co-impresario Steve Rube l! (a 1965 SU graduate),
Schrager ruled N ew York night life. T he
duo became cultural icons purveying style
to Halston, Liza, and Liz.
"Nightclubs are a great training ground,"
Schrager says. "You have to make your club
sparkle, because all you are selling is magic."
Hotels must have "something special
about them that rubs off on the people who
work there, which is passed on to the guests,
who in turn feel they are in a special place,"
Schrager says. "That is what Steve and I
tried to do in all our undertakings."
Schrager and Rubel! first transferred
their magic to a flop-house on Madison
Avenue that blossomed into Morgans,
which quickly became popular with the
rock group U2 and fashion designe r j eanPaul Gaultier (who does Madonna's costumes). Next came the Royalton-which is
preceded by the.
In 1992, Schrager will unveil the Barbizon. Or maybe just Barbizon. Schrager envisions it as the ultimate urban spa. Pack your
-GEORGE LOWERY
bags.
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Upside Down Heart

fan Schrager's New York City hotels carry style to the pmthouse level.
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hen her father died, four-yea r-old
Rachel moved from her home and
swingset and two dogs in Kentucky
to an apartment in New York
C ity- a place with no swingsets,
no dogs, and no daddy. Soon, Rache l began drawing hearts upside down. She
explained to he r mother that upside down
was how her own heart felt.
Over time, Rachel began adjusting to the
city, and life without her daddy. T hough she
still missed him, she began drawing some of
her hearts upside up again.
The true story of Rachel and the memory of her father has been published as
Rachel and the Upside Down Heart, a colorful
30-page childre n's book from Price Ste rn
Sloan. Rache l's mother, E ileen Be rnste in
Douglas, a 1968 graduate of the College of
Arts and Sciences, wrote the story. Rache l,
now 20, is a sophomore attending the Newhouse School.
Shortly after the death of he r husband
j eff Zients (who also graduated from SU),
Eileen Douglas began jotting down
thoughts. "Obviously," she says, "I had
done a tremendous amount of thinking. I
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In herfirst children s book, Eileen Douglas tells how daughter Rachel coped with herfathers death.

was rearranging my entire existence. And
some of the things that popped into my
head were things that I observed Rachel
doing or saying." One night, after attending a show about, of all things, Broadway
songwriting, an inspired Douglas began
writing her story. In 48 hours it was done.
Douglas, an anchor and reporter for
WINS Radio in New York City, considered
the writing of Rachel and the Upside Down
Heart a catharsis for herself. It was only after the story was read to Rachel's thirdgrade classmates that Douglas fully understood the power it might have for childre n.
"I had been led to believe that kids would
never understand it," she recalls. "The
teacher got back to me and said they did."
T he book existed as a personal exercise
until three years ago, when a professional
associate e ncouraged Douglas to seek a
publisher. She suspects that had she trie d
to sell the book earlier, when the subject of
death was not so readily discussed with
children, the book might never have been
published. "Since then, the climate has
changed. Now there are children's books
on d ivorce and AIDS," she says.
In June, Rachel and the Upside Down
Heart rece ived the Editor's Choice selection in the Children's L iterature Journal. "All
my life, the book has been around," says
daughter Rache l. "It didn't really hit me
that it was published until I started seeing
it in the bookstores. It was really exciting
to see it in the SU Bookstore."
"I feel very good about the way Rachel
has grown up and the way that our lives
have turned out," says Douglas, who has
since remarried. "We have this good thing
to share now in our lives."
-

MARY ELLEN M ENGUCCI

JANE DEMPSEY DOUGLASS ' 54

Church and State
n the spring of 1989, a Reformed pastor in
Romania was harassed by the police for
his human rights work. His congregation
encircled him with a human chain, to protect him from being seized. This action
led to the uprisings that eventually toppled the government.
As part of Jane Dempsey Douglass's job
as president of the World Alliance of Reformed C hurches, she provides support to
churches that face such harassme nt under
repressive governments. "I'm very pleased

that not only in Eastern Europe but in
South Africa and other countries our churches have been on the front lines working for
human rights," she says.
T he alliance over which Douglass presides is headquartered in Geneva, Switzerland, and has 178 member-denominations
around the world. The me mbers are mostly
of Calvinist influence, such as Presbyterian
and Congregationalist.
Douglass, a 1954 graduate of SU's College of Arts and Sciences, says that despite
the trad itional separation of church and
state, there is increasing consciousness of
the role that religious values play in public
issues. It's a trend that pleases her. "Calvinists have been standing up to tyrannical governments for centuries, and they're still doing it," she says.
Last fall, the Alliance he ld a consultation
on the question of legitimate and illegitimate governments. Representatives from
South Africa, Ireland, and various Middle
East nations were among the members who
discussed strategies for governmental
responsibility to citizens.
Douglass, a professor of theology at
Princeton Theological Seminary, believes
that better coope ration and collaboration
among religions would improve the world
situation. "I think this helps to make religion a positive force rather than one contributing to quarrels and war," she says.
Another of Douglass's endeavors with the
Alliance is to improve the status of wome n
in the church. C urrently, two-thirds of the
Alliance's member-churches are in maledominated societies of the T hird World, and
are slow to confer minister or elder status on
women. As the first female president of the
Alliance, she hopes to change this. In some
cases, she says, women are bearing heavy
responsibility for the life of the church, and
they deserve to have more official responsibilities.
"I hope my election will have some symbolic power in churches that are struggling
with the question of whether to ordain
women," she says.
- STEPHANIE ENGLISH
NEERA

SOHON I

Everything Nice

Jane Dempsey Douglass is thepresidmt ofthe World
Alliance ofReformed Churches.

ast fa ll world leaders convened at the
United Nations' World Summit for
Children. They discussed the alarming
rate of death, disease, poverty, and
homelessness among the world's children. T he media billed the week-long
event as extraordinary and historic. T he
leaders signed a 10-year plan to reduce mortality rates and poverty among children, and
to improve access to immunization and education. T hough only time will prove the
effectiveness of the plan, experts studying
children's issues are grateful to see the topic
emerge as a worldwide priority.
"Finally, childre n's issues have become
MAR C H
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acts include not only Ice, but a California
an international concern.
pop trio with three top-five hits, Wilson
Americans and Indians,
Phillips. The group recorded a demo album
Asians and Europeans
of hook-filled songs capitalizing on sweet
alike are at last talking
harmonies. They too became the subject of
about the vast problems
an intense bidding war among the biggest
confronting the world's
record companies. But as a small label, SBK
children," says Dr. Neecould focus its energies and attention on the
ra Kuckreja Sohoni, who
group. So SBK won out.
prepared a report for
"We offered them the best opportunity for
UNICEF that was dissuccess," says Bandier, the B in SBK, which
tributed at the summit.
was founded only two years ago. "We had the
Her report, "The Girl
ability to market, promote, and to stand
Child: An Investment in
alongside them in the creative process."
the F uture," is one of the
Other SBK chart-toppers include the
first global studies on the
soundtrack to the film Teenage Mutant Ninja
status of female children.
Turtles and the Eurofunk band TechnotronAccording to Sohoni,
ic's hit "Pump Up The Jam."
girls encounter cultural,
"SBK is probably the most successful
social, legal, and ecostart-up record company in music business
nomic barriers that even
history," says Bandier, a 1962 College of Arts
disadvantaged boys do
not. More than 60 miland Sciences graduate, as "Impulsive," a
lion girls, for example,
Wilson Phillips hit, wafts from giant speakhave no access to priers suspended from the ceiling of his sleek
mary schooling (50 perManhattan office.
But Bandier is not merely a record mogul.
cent more than boys in
that circumstance). The
As co-chairman of EMI Music Publishing,
he and partners C harles Koppelman and
literacy rate for girls in Neera Sohoni is an expert 011 the worldwide status ofgirls.
Stephen Swid own one of the largest catadeveloping countries is
MARTIN BANDIER '62
two-thirds that of boys. In many houselogs of music in the world. Among the more
than 80,000 titles are songs from SO years
holds, males are fed much better than
women and gi rls. And more boys receive
worth of MGM and United Artists movies
immunizations and hospital treatment than
from The Wizard of Oz to Rocky, as well as
anilla Ice was an inchoate phenom. He standards and contemporary hits.
girls. Sadly, Sohoni says, some of these fac"Songs continue to generate tremendous
had it all: chiseled good looks, a sertors play the mselves out in mortality rates.
Though near-equal numbers are born, ultirated left eyebrow, the novelty of being revenue," Bandier says. Permission to play
mately there are fewer girls than boys
white in a mostly black genre. And he or record a song usually entails payment, but
worldwide as this uneven mortality rate
could dance. Many labels vied to dis- music publishers do more than sit back and
tribute his album.
takes effect.
Sohoni, who received a maste r's degree In a leap of faith based
in public administration from SU's Max- solely on hearing his
well School in 1965, has spent much of her single "Ice Ice Baby,"
ad ult life working for the United Nations, a swaggering, strutting
both in America and in he r native India. paean to himself, and
She also has served as a consultant to the seeing the accompanying
Ford Foundation, where she e dited a se- video, SBK Records beat
ries of 12 books on private organizations them to the dotted line.
"Ice Ice Baby" shot
working to improve poverty-ridden areas
of India. In 1988 she wrote Women Behind to number one on the
pop chart, the first rap
Bars, about women in Indian prisons.
Sohoni now lives in California with her song ever to scale such
husband and two daughters. Recently she heights. SBK then withrece ived an appointment to the San Mateo drew the single. Fans
County Advisory Council for Women. She had to purchase Ice's alhas been instrumental in creating a task bum, To The Extreme, to
force to study issues re lated to fema le chil- get "Ice Ice Baby." So
dren in the county, includ ing nutrition, far, five million albums
health, self-esteem, and career capabilities. have been sold ..
In the introduction of her recent report,
Canny anticipation of
Sohoni sums up the problems of girls. "To- public taste determines
day's girl child is tomorrow's woman. If to- whethe r a record commorrow's woman is to become an equal pany will soar to the top
partner with man in social change and de- of the charts or plummet
velopment, this is the time to accord the to oblivion, and SBK
girl child her rightfu l share of human digni- Records and its presity and opportunity."
dent and chief operating
officer, Martin Bandier,
-MARY ELLEN MENGUCCI
Music sensation Vanilla Ice (left) and Martin Randier, president and COO of
are soaring.
The label's biggest the record company that's helped make Ice hot.

Chart Topper
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Jacqueli11e Hanis and two ofthe homeless mm she serves as program director f ora New York shelter.

collect fees. "Marketing and promotion is
what separates one music publisher from
another," Bandier says. EMI among other
things makes producers of films and commercials aware of their songs and grants permission to record their songs to artists with
strong record sales.
Bandier splits his time between SBK and
EMI. "I've been lucky to be in a business I
really like," he says. "It's very rewarding to
watch an artist become a household name.
We have a good time in the music business.
We're not doing heart surgery."
-GEORGE L OWERY

JA CQUE LI NE

HARRIS
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HomeAwayFromHome
n New York City's Lowe r East Side
sits a large stone building, protected
by wrought-iron gates, a metal detector, and security guards. It seems an
ominous and formidable place, but to
more than 600 men it is home: the
Bellevue Shelter for Homeless Men.
Inside, the building is warm and clean, and
more inviting than one might expect.
Though not opulent, many of its original architectural details remain intact. (It was once
a part of Bellevue Hospital.) The majority of
its rooms- former hospital suites- sleep two
or three men, providing some measure of privacy for the residents.
"We try to make this as comfortable a place
as possible, under the circumstances," says
Jacqueline Harris, a 25-year veteran of the
city's Human Resources Administration
(HRA), whose primary role as deputy director
of the shelter is to oversee its programming.
Her purview includes the administration
of standard social services for the residents;

https://surface.syr.edu/sumagazine/vol7/iss3/4

a Work Experience Program that is designed to help home less men re-enter the
job market (in reality, H arris contends that
most of the men end up doing "scut" work
simply because they lack the skills for today's job market); and a recreation program,
which provides residents with assorted
entertainment.

SYRACUSE

Harris also oversees operations for Bellevue's tuberculosis unit, the only facility of
its kind at an American homeless shelter.
"There is a resurgence of tuberculosis in
general in poverty populations," says Harris,
"and homeless men are a big part of that
population." The unit provides 85 non-infectious patients with medical care and services. A liaison from the city Department of
Health assists patients with their special
health-care needs. Generally, Harris says,
men reside in the unit for six to nine
months, the duration of their treatment.
Harris, who graduated from SU's College
of Arts and Sciences in 1955, joined the
shelter system four years ago, having
worked previously for the HRA's Bureau of
Child Welfare and Office of Training. It's a
move she's happy she made.
"Since I've come to the shelter system,"
she says, "I have gotten a new feel for the
shelters and for the people who live in shelters. I found that, essentially, all of the
manipulations and lies aside, these men are
really decent people."
Sometimes there's even a measure of satisfaction. "When you see someone leave the
shelter and go on to some semblance of independent living, with private housing and
maybe even a job, it's very nice," she says.
"It doesn't happen a lot because there isn't
housing and there aren't jobs. So when they
achieve both, it's really gratifying."
-MARY ELLEN M ENGUCC!
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The Campus Has Grown
Study wherever you
are...
Complete your SU degree or earn
another without disrupting your
present way of life. SU's fully
accredited Independent Study Degree
Programs combine brief on-campus classes with home study.
Senior University faculty teach
you on campus, confer with you
by phone, mail or fax.
Programs:
+ B.A./Libera) Studies
+ B.S./Buisness Administration
+ B.S./Criminal Justice*
+ B.S./Food Systems Management
+ M.B.A.
+ M.A./IIIustration
+ M.A./Advertising Design
+ M.Social Science/ International
Relations Emphasis
'Pending N. Y. State approval

These are challenging programs, but
with your SU background, you'll feel
like you're coming home .
Call or write for a 1991 catalog.
Indicate program of interest.
Syracuse University ISDP
610 E. Fayette St. ,
Syracuse, NY 13244-6020
Ph. : (315) 443-3284 Fax: (315) 443-1928
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